@ prequel aLrHax

BULDAVWWORLD CLASS
PROJECT THAT UNLOCKS
IVY LEAGUIE ACCEPTANGE

AlphaX is where teens build a world-class, Olympic-level
masterpiece that helps them get into their dream college.




@ prequel

ALPHAX

¢ Find your purpose & passion

Impact millions with world class results

@ Get into your dream college




AMASTERPIECEPROJECTISNOWA
MUST-HAWVE FORTOP UNIVERSITIES

The average Ivy League applicant has:

- A 1500 SAT & a 3.9 GPA
- 10+ clubs, 3+ sports, and 100+ hours of volunteering

- Glowing letters of recommendation

BUT, only 4% of these applicants get accepted.

If you satisfy the academic requirements, a masterpiece project will
give you 75% chance of vy League acceptance and help you stand

out from the sea of applicants.



OF PREQUEL ALUMNI
120 SCHOOLS

Top Schools Our Alumni have been Admitted to:

Carnegie
VN HARVARD VANDERBILT mmm Ny PRINCETO N
Penn UNIVERSsITY  UNIVERSITY Mell?:rl Si I I I "

UCI Stenford yale
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Austin Scholar & @AustinScholar - Feb 27

7 ) I'm 17 years old & | started writing online 2 years ago.
Built a top-ranked m 17 years riting online 2 years ag
subStack “eWSIetter And | met Sam Altman yesterday.
changing the Way Never in my wildest dreams did | imagine | could have these opportunities
-II- f th- k and this network because of my writing.
MINIONS OFf MOoOIMS thnin
- How far I've come.
about education.

Kate

[] Started AlphaX August 2022

- Wrote 100+ newsletters for an audience
of 3,000, earning over $3,000 every month

- Built a following of 27k followers on Twitter.

- Used her audience to connect with industry
titans like Sahil Bloom, Sam Altman and David
Perrell

- Accepted Early Action at Stanford

University



https://twitter.com/AustinScholar

Launched a worid- Texas’s NéWestMountain
class mountain Bike Park Was Built by a

) Fearless Teen Entrepreneur
bike park

the serpentine trails and daring jumps of his dreams.

[] Started AlphaX in August 2022

- Built a mountain bike parks in Austin and for
SpaceX

- Raised $350K from investors and secured a $3
million land lease

- Earned $20k in his opening weekend and
$100K+ in revenue in first 3 months of business

Y/l B \ ~) :
MASTERPIECE PROJECT I“‘ ; - e ; 3 .ﬁ \
HIGH SCHOOL ENTREPRENEUR BUILDS DREAM BIKE PARK
o _9:33 65 - -




Fiattening the
cancer curve
by 2040.

Grace

[] Started AlphaX in August 2022

« Wrote, filmed and produced a full-length

documentary with her findings called Cancer:

A Food-Borne lllness
« Connected with world-renowned experts like
Andrew Huberman and Dr. Thomas Seyfried
 Built a following of 43k followers on Twitter
which helped her land an internship with a
Stanford and Harvard educated founder

1 Grace Price s Retweeted

. Calley Means &
- @calleymeans

Just spoke with this Grace, who is a high schooler
who has a more clear-eyed, first-principled view on
health than most Harvard-educated MDs I've met.

She is creating amazing content and | predict is going
to have a huge impact.

Give her a follow!

g Grace Price ¢ £ @travelingenes - Feb 2
Who funds America's health organizations?



https://www.cancerfoodborneillness.com/
https://www.cancerfoodborneillness.com/
https://twitter.com/travelingenes

HUM Marketing

Grow your music with social media, from Indonesia to New York

Disrupting the it

- [ | - g 3 .
mu5|c InduStry WIth Q Simran & 19 other connections follow this page
a contract-free  Polewie ) (-

record label.

Hugo @/ HUM Marketing + Follow

il t@

Happy to announce we've parmered with our FIRST artist Alicla DC! Big things to
come! #DrakePleaseRespondToMyEmail

[] Started AlphaX September 2023

« Launched his own label, HUM Marketing

« Has now signed and partnered with seven total
artists under his agency

« Gotten 20+ million views, 3.6+ million likes

across social media platforms



https://open.spotify.com/artist/7zh84sU4kvNPzoqUjFrE9E?si=wZNAozZKS8CJqLM0pj7Acg

-

' Empowering

\ millions of students
to getinto their
dream university.

Joshua

Y". <

[] Started AlphaX September 2023

Built a 1000-person waitlist for his upcoming
course launch

Grew from O to 20k followers on

Instagram within 4 months

Has been featured by Forbes and New York
Times

Wrote and working on publishing a book on the
subject

75 PERCENT CHANCE

Give yourself a 75% chance
of getting'into an.dvy

League

Join our waitlist (required)

Get notified




Creating the first
teen-produced
Broadway musical.

Maddie

[] Started AlphaX August 2022

* Wrote a full Broadway musical

« Collaborated with songwriters from around
the world

« Pitched her musical to Broadway investors.

« She is now planning her first musical
reading in New York in April 2024




Reintroducing moral

values to America‘s VANDERBILT
Youngest Generation, % UNIVERSITY
using popular

entertainment.

Peyton ‘ CharacterBot

Hello! I'm CharacterBot, here to help you/your child use popular

[] Started AlphaX August 2022 entertainment in order to learn important values and lessons.

- Built a following of 15k followers on TikTok
- Launched an Al Chatbot that breaks down
the moral lessons in popular TV shows for

kids & parents
- Got into Vanderhbilt

Please provide me with the name of a movie, TV show, book, song, or

character. You can also provide me with a moral value or character quality.

Include the age/gender of your child for more customized answers.



https://www.chatbase.co/chatbot-iframe/IcT1uqDn_Hjx5G5yw6wvx

Built an ai-driven
dating app with
200K followers.

Elle

[] Started AlphaX in August 2022

« Grew her audience to 200K followers across
platforms to promote her app

« Launched an Al-driven dating advice app,
AskL, which receives 10,000+ messages a
month

« Met with the the ex-CEQOs of Bumble
& Tinder to help bring her app to life

AskElle Al (7

Your Personal Al Dating Coach
Ask Elle
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elle.kristine

elle

66 Following 198.7K Followers 60.9M Likes

Dating advice for teens!
LJAskElle in iOS store




STAGE 3 | LAUNCH

MONTH3

MONTH 2 : MONTHS5
MONTH1 Dove into teen Dre ;Igss tf:)ekr)u” d Started actively
Started exploring - ---@ dating, researching Project. to ® posting on Twitter.  ------------.
her interests. current problems a sate digital Created a 'demo!
and solutions. space for teens

version of her app.

to date.

MONTH9
MONTH & MONTH7 MONTHS Hit 100k followers
Distributed her 'demo’ Sw!tched fr.om Turned her content on TikTok. MONTH10-11
""" 40102 people for T O Twltter to Tiktok. ----- o intoan Al .Chatl.oot Launched her Al chatbot O Star’ged buildinga --------.
feedback and insights. Hit 6K followers on and website using to her following, hitting mobile app, "AskL”.

TikTok. no-code. 10k messages on her
website.

STAGE 4 | SCALE

MONTH 12-13 MONTH14
Hit 15k followers on Hit 195Kk followers MONTH 15 MONTH 16
Instagram & 190k ) Hit 200k on TikTok. App reaches
- followerson TikTok. ® zrs]l;rl_lkk:?;k """ @ Launches V2 of her 1k downloads
"AskL" V1launched on downloads app on App store. on app store.

app store.




ALPHA X FORMAT

PASSION IS DISCOVERED BY D @ EN €,
NOT BY THINKING ABOUT IT

Competition

Win up to $400/month
through monthly
competitions to

supercharge your
masterpiece.

Earn points through
hackathons, MVP
updates and helping
other students.

Community

A network of the most
ambitious students in
the world.

+ Private Slack
community to
collaborate async




MON

Workshop

S8pm-9pmET

Skills building
workshop to give
you the tools to
create your
masterpiece.

TUE

AWEEKATALPHA X

Students must attend at least one session each week.
Dates of Guest Sessions, Workshops and Power Hours weekly schedule will rotate each week. See appendix for more details.

WED THU FRI

Guest Session

Spm-9pmET

MBA-style case
studies with
experts and
leaders who have
scaled businesses,
fundraised, and
gotten PR.

Giet coaching with advisors whenever you need additional help.

Work on your masterpiece throughout the week on your own time.

SAT

Power Hour

12pm-1pmET

Pomodoro-style
session to work
on your
masterpiece
alongside your
peers.

SUN

Deadline to
Submit Weekly

Progress
Updates




ALPHAX WORKSHOPS

PASSION + BECOMING GOAL AUDIENCE
PURPOSE AN EXPERT SETTING BUILDING
- Finding your Mission, - Conducting Effective - (h0al-Setting, Time + Audience Building: Stop
Vision and lkigai Research Management, and the Scroll
- |dea Evaluation - Business Strategy Productivity - Creating Great Content
- Strengths Finder - Sizing the Opportuniy - How o you spend your - Audience Growth & lkigai
time?

- Hacking Your Motivation



ALPHAX WORKSHOPS

NETWORKING PRODUCT PRODUCT PITCHING &
101 BUILDING LAUNCHING FUNDRAISING
- Effective Networking - Business Model & + Turning Clicks into - How to Pitch Yourself
Meetings Pricings Customers - Fundraising 101for
- Building an Amazing - Distribution Strategies - |Launch Strategies Founders
Network - Building a Product - Sales 101 - Masterpiece Pitching

+ The Art of Cold Email - Customer Journey



MEETYOUR MASTERPIECE ADVISORS

MEISA CHAN

Technical and Coding Expert
- CTO and Founder of Cache - a company that is restoring housing affordability and sustainability
- Running a Hacker House at Harvard
- Has raced 3000 km in the Australian outback with a Solar Car
- BASc in Industrial Engineeringat U of T

AKSHAY MAHARAJ

Digital Media Expert
- Multifounder and current Co-Founder of Aview, a global content platform that helps creators to monetize their audiences
- Recognized as Canada’s Top Youth Entrepreneur of the Year by League of Innovators and spoken at Collision Conference

- Has participated in fellowships and accelerators like Ripple Ventures, NEXT Canada, Creative Destruction Lab, Techstars an
the Founder Institute

RUBAINA SINGLA

E-Commerce Expert
- Founder of Singla, a leading eco-conscious clothing brand.
- Expert in e-commerce, direct-to-consumer sales, and brand building.
- Cansbridge fellow




LEARN FROMTHE BES T

KATARINA SMITH SALMANSOHANI

AlphaX Program Director AlphaX Program Director



PRICING

Step By Step Curriculum to Build your Masterpiece Project with up
to 4 Years of Content

Weekly Skills Building Workshops

Weekly Guest Speakers

Weekly Group Coaching and Power Hours

Fully Supported with Unlimited Coaching and Access to a
Database of Mentors

Quarterly Demo Days to Pitch to Startup Investors

Full access to the a peer network of ambitious teens

Opportunities to earn PR and internship opportunities

Scale and Impact of Project in Revenue, Users and Audience Reach

Time Commitment

How to Join

@ prequel ALPHA CORE

(X I'aYa Y
W IV \VUDU/ITIV

$5°USD/mo

Early Bird Rate for first
100 Students

Self Guided Curriculum

Simple Sign Up

Next Kickoff Date
JAN 13, 2025

@ prequel ALPHAX

$425USD/mo

Interview Required
10% of students are selected

Next Kickoff Date
JAN 13, 2025



WEINVITEYOU TO
DREAM
BIGGER



https://alphax-application.joinprequel.com/

©)

05 06 07

Guest Session

12 13 s 14

How to Launch Fast
ALPHAX

Launching
Iteration

19 21

MLK DAY

26 27 28

Guest Session

How to Build a Memorable
Brand

ALPHAX

Brand Identity,
Differentiation, Market
Research

15

Power Hour

22

Power Hour

Develop Your Personal
Monopoly

ALPHAX

Become an Expert
Thought Leadership

16

23

10

1V

24

31

11

Power Hour

18

Guest Session

Building and Improving
Your Content Strategy

ALPHAX

Audience Building




February

@

O1

Power Hour

02

09

16

23

03 (XD 04

Power Hour

10 11

Guest Session

18

17
24 25

Power Hour

Find and Secure Strategic
Partners

ALPHAX

Networking
Partnerships
Outreach

12 13

Power Hour

20

Understanding Your
Financials as a Founder

ALPHAX

Cash Flow
Monetization
Managing Profits and Losses

27

Hack the Algorithm and
Go Viral

ALPHAX

Audience Building
Virality
Content Marketing

07

14

21

28

08

Guest Session

Build Landing Pages
That Convert

ALPHAX

Masterpiece
Conversion Optimization
Web Development

22

Power Hour




@

O1

02

09

16

23

30

03 XD 04

Guest Session

11

Talking to Users and
Customers

ALPHAX

Validation
Gathering Feedback

18

17
24 25

Power Hour

31

Guest Session

05

Power Hour

12

Guest Session

19

Create Marketing Assets
that Convert

ALPHAX

Design

06

13

20

27

07

14

21

28

Guest Session

Pitch Your Masterpiece
to Anyone

ALPHAX

Presentation
Communication

15

Power Hour

22

29

Guest Session



@

06

13

20

27

07 CEXEE® 08

Stand Out in Crowded
Markets
ALPHAX

Positioning
Branding

14 15

Power Hour

21 22

Guest Session

28 29

Sales Strategies

ALPHAX

Revenue Generation
Outreach

Power Hour

09 10

Guest Session

1V

Building an Owned
Audience

ALPHAX

Social Media Marketing
Audience Building

23 24

Power Hour

30

Guest Session

11

18

25

Managing Your Time as a
Founder
ALPHAX

Prioritization
Mindset

12

Power Hour

19

Guest Session

Mapping Your Customer
Journey

ALPHAX

Customer Experience
Conversion Rate
Optimization




@

O1 02 03

Power Hour

04

11

18

25

05 XIS 06

Power Hour

12 13

Guest Session

Turning Viewers into
Followers

ALPHAX

Audience Building
Community Engagement

26 27

Understanding Your
Customers

ALPHAX

Become an Expert
Consumer Research

14 15

Power Hour

21 22

Guest Session

28 29

09

16

23

30

10

Guest Session

Pitching to Investors
& Decision Makers

ALPHAX
Influence
Pitching
Presentations

24

Power Hour

31

Session Break




@

CXED 03

08

15

22

29

02

Guest Session

Building Effective
Distribution Channels

ALPHAX

Optimizing Sales
Masterpiece

16 1V4

Power Hour

23 24

Guest Session

Content Systems to Save
Time
ALPHAX

Audience Building

Power Hour

11

Guest Session

Build Products Users Love

ALPHAX

Gathering Feedback

25

Power Hour

12

19

26

13

20

27

Cold Emails that Get
Responses

ALPHAX

Networking
Communications

14

Power Hour

21

Guest Session

Launch Apps Without
Coding

ALPHAX

No Code Tools
Leveraging Al




@

O1 02 03 04 05

Power Hour

06

13

20

27

07 CXED 08

Power Hour

14 15

Guest Session

Writing Copy That Sells
ALPHAX

Copywriting
Being Persuasive

28 29

Power Hour

Growth Hacking
ALPHAX

User Acquisition
User Retention

16

Power Hour

23

Guest Session

30

10

1V

24

31

11

18

25

SESSION BREAK

12

Guest Session

Storytelling that Sells

ALPHAX

Pitching
Storytelling

26

Power Hour




©)

03

10

17

24

31

04 CXEW 05

Guest Session

How to Scale your
Masterpiece

ALPHAX

Scaling
User Acquisition

18 19

Power Hour

25 26

Guest Session

06 07

Power Hour

13 14

Guest Session

21

How to Scale your
Masterpiece

ALPHAX

Marketing
Customer Research

27 28

Power Hour

O1 02

Guest Session

08

Growth Hacking

ALPHAX

User Acquisition
User Retention

15 16

Power Hour

22 23

Guest Session

29

Growth Strategies that
actually Work

ALPHAX

Growth
Network Effects




O1 02 03 04 05 06

September

07 08 CEXE 09 11 12 13
Power Hour Developing Spiky POVs Guest Session
14 15 16 17 18 19

The Metrics you Need to
Understand and Track

ALPHAX

Guest Session Power Hour

Decision Frameworks

21 24 25 260 27
How to Stop the Scroll and Guest Session Power Hour
Get Noticed
ALPHAX
Audience Buildilng
Social Media
28 29 30

Power Hour

@



October

@

O1 02 03 04

How to Find the Right
Mentors

05

12

19

26

06 @D 0/

Guest Session

13 14

SESSION BREAK

20 21

Power Hour

27 28

Guest Session

ALPHAX

Netoworking
Outreach

08 09

Power Hour

How to Influence
Decision-Makers

ALPHAX

Pitching
Building Influence

How to Analyze Your
Competitive Landscape

ALPHAX

Become an Expert
Competitor Research

29 30

Power Hour

10

17

24

31

Guest Session

Getting Your First
Customers/Users

ALPHAX

Validation
User Acquisition

18

Power Hour

25

Guest Session



November

@

O1

Financial Projections for
your Masterpiece

02

09

16

23

30

03 CXED 04

How Fundraising Works
ALPHAX

Building Your
Masterpiece
Rinancial Models

10 11

Power Hour

17 18

Guest Session

24 25

SESSION BREAK

05 06

Guest Session

13

Converting Social Media
Followers to Customers

ALPHAX

User Acquisition
User Retention

19 20

Power Hour

26 27

SESSION BREAK

07

14

21

28

ALPHAX

Financials
Growth and Funding

08

Power Hour

15

Guest Session

The Essentials of Great
Design
ALPHAX

User Experience
Design Fundamentals

29

SESSION BREAK



December

©)

07

14

21

28

How to Build and Launch
Quickly

ALPHAX

MVPs
Iteration

08

Power Hour

Acquiring New Users/
Customers
ALPHAX

User Acquisition
User Retention
Outreach

SESSION BREAK

29

SESSION BREAK

09

30

11
Growing Your Following
ALPHAX
Audience Buildling
Viral Content Creation
17 18
Guest Session
24 25

SESSION BREAK

31

SESSION BREAK

12

19

26

O1 02 03 04 05 06

Guest Session Power Hour

13

Guest Session

20

Power Hour

27

SESSION BREAK



APPENDIX
PROGRAM CALENDAR

Please Note: exact workshop session topics and
weekly schedule may change subject to guest
availability.

@ prequel ALpHAx




